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Obijective

— Gauge public opinion on various
aspects of Valentine’s Day,
especially spending and gift giving
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— Conducted using the
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— Research conducted between
January 29 " and February 5 ™, 2007
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— Each question run across 20+ blogs
to get cross-section of internet
population.
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iy Executive Summary

I
Attitudes : General Public does not think much of Valentine’s Day

— 67% of respondents do not look forward to the holid ay
— 86.4% believe it has become too commercialized

Spending : Overall spending for Valentine’s Day is expected to go down in
‘07, with 52% of couples planning to spend less tha  n they did in the
previous year

— Only 23% plan on increasing their spending in '07
— Men are believed to spend more on Valentine’s Day

Gift Giving : 64.4% of respondents expect to receive gifts

— Sex is both the best and among the worst gifts of V  alentine’s Day
— People are equally likely to have sex as to receive no gifts

— More people prefer going out to dinner as opposed t 0 home cooking
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vizu Not Valentine’s Day Again...
|

Your Poll Results Total Responses: 461

B 67% of respondents do not look
,@%.T{I Do you look forward to Valentine's Day? forward to Valentine's Day
rreryererree SO — Approximately half of
respondents (47.5%) claim
Yes and 'm not in a relationship tO Currently be |n a
et tonsi relationship
[42.1%

Mo and 'm not in a relationship

Your Poll Results Total Responses: 390

j:i ’i l"E Has Valentine's Day become too commercialized?

Kt An overwhelming majority of
G645 | people (86.4%) believe

Yes Valentine’s Day has become too
m:ﬁ-m commercialized

[ |5.4%

Unsure
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vizu ‘ Couples Spending Less in 2007

Your Poll Results Total Responses: 210
Mj As a couple, do you think Eou will spend more or less on 52% Of Couples plan to Spend IeSS on
Pl o/cnine'e Aoy thie year than lastyear? Valentine’s Day this year
= Only 23% plan to increase their
L spending in 2007

[25.2%
About the same

35% of the population does not plan on
spending any money on Valentine’s Day

Of those who do spend money, 16% will
spend over $500
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Valentine’'s Day Spending Perceptions

Majority of respondents (57%)
believe that men are the ones
who spend the most on
Valentine’s Day

59.8% of respondents believe
they spend less than everyone
else for Valentine’s Day, while
27.1% believe they spend more
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Valentine’s Day = More Sex

53.8% of respondents claim to be more likely to hav e sex on Valentine’s
Day

— Surprisingly, almost one quarter (23.5%) of respond  ents claim to be
much less likely to have sex
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Gift Expectations

64.4% of respondents expect to
receive something on
Valentine’s Day

— Of those respondents, most
expect to receive sex (57.3%),
wine (16.3%), or chocolate
(12.7%) on Valentine’s Day
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Sex Is the Favorite Gift for Valentine’s Day

An overwhelming majority of
respondents (40.9%) claim that
sex is their favorite gift on
Valentine’s Day

Other popular gifts are jewelry
(11.7%), chocolate (10.6%), and
flowers (10.6%)

While 10.5% expect to receive
wine/champagne, only 1.8% say
it is their favorite gift
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Worst Gift Ever!

Of the 7 choices listed, 32.4% of respondents chose cleaning supplies as
the worst Valentine’s Day gift

Respondents believe dear john letters are a better  gift than cleaning
supplies
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Honey — Did You Get Reservations?

More respondents prefer to have dinner at a restaur  ant instead of cooking
at home
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Sample Screenshot of Poll in Progress
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Vizu Answers Research Network Overview
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Vizu Answers for Web Publishers
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