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OBJECTIVE 
Gauge opinions of internet users on their attitudes towards ads associated with certain media, 
and consumers’ ad avoidance behavior. 
 

METHODOLOGY 
The survey was conducted by Vizu via the Vizu Answers online research network between March 
12 and March 19, 2008. Each question was presented on more than 160 web sites and over 2000 
respondents participated. 
 

EXECUTIVE SUMMARY 
The survey reveals several key insights into consumer attitudes and behavior:  
 

Advertising Perceptions: 
·  62% of respondents dislike or strongly dislike advertisements (top two box), while 

only 7% like nor strongly like.  31% are neutral.(Question 10) 
·  73% of respondents find advertisements annoying or extremely annoying (top 

two box). (Question 11) 
·  48% of respondents say the Internet has the most invasive or irritating 

advertisements, exceeding 27% picking TV.(Question 1) 
 

Ad Avoidance: 
·  56% of respondents would rather eliminate all advertising than leave it as it is. 

(Question 5) 
·  The two main factors that drive advertising avoidance are that there are too many 

ads and that they are too irritating, 54% of consumers choose both of those 
factors. (Question 12) 

·  The largest driving factor to avoid advertisements is a general sense of irritation 
(29%) as opposed to a lack of trust (19%), or other more specific reasons. 
(Question 2) 

·  More effort (36%) is expended to avoid ads on the internet than TV (27.5%). 
(Question 3) 

·  42% would be willing to pay an extra $20 per month to avoid ads on television, 
though 37% would not spend that amount to avoid ads on any of the media. 
(Question 7) 

·  TV remote controls and internet pop up blockers are the most used ad avoidance 
tools by approximately 80% of respondents. (Question 13) 

·  An Internet Pop Up Blocker is the most valued ad avoidance tool according to 
30.5% of respondents, exceeding even the remote control at only 17% of those 
surveyed. (Question 4) 

 
Ad Interest and Participation: 

·  Respondents most like advertisements on television (23%), while the second 
favorite medium is magazine ads (19%). (Question 8) 

·  TV and internet ads are the ad types that respondents claim they are most likely 
to notice and the ad types that are most likely to influence their behavior. 
(Question 9) 
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SURVEY QUESTIONS 
 
Question 1:  
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Question 2: 
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Question 3: 
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Question 4:  
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Question 5: 
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Question 6: 
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Question 7: 
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Question 8: 
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Question 9: 
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Question 10: 
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Question 11: 
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Question 12: 
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Question 13: 
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About Vizu Answers 
 
Vizu Answers allows anyone to conduct affordable, do-it-yourself market 
research by combining an easy-to-use polling platform with a network of diverse 
websites.  
 
Vizu Answers is faster, easier, and cheaper than traditional panel based 
research. 
 
For as little as $99 you can get the data you need in a matter of hours by putting 
your question on thousands of websites. 

There are no contracts or purchase orders. Simply create a poll, select your 
audience, then sit back and watch the results come in.   Vizu will even help you 
structure your research questions to help you get the information you need. 

Once your poll is posted, the responses appear on your research dashboard in 
real time. 

 

 
 

 
Begin your market research now. 

 
Visit Vizu Answers. 


